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Can we believe anything the Grand Prix Corporation says?
Save Albert Park has spoken with the ear plug sellers, the caterers, Yarra Trams and security – they all say the grand prix crowds are down again. This was confirmed by the telecast. Yet the Australian Grand Prix Corporation is publishing unbelievable attendance figures and is predicting a big crowd for Sunday.

With 8,250 corporate box places and 24,739 grandstand seats, the outfield having a maximum capacity of 33,000 as much of it is inaccessible or mostly empty means a full venue is about 66,000 attendees.
On Thursday the MCG was 60% full and the AFL said the attendance was just over 60,000 – that’s verifiable and honest. On the same day the grand prix track was less than 10% full yet the AGPC claimed 40,500! On Friday the place was less than 20% full and they claimed 68,700, and for Saturday we’re hearing 77,800 so how many will they claim for Sunday, given the grand prix’s previous form on attendance figures?

SAP president Peter Goad says, “With every FOI on attendance and free tickets refused it’s the media’s duty to report whether the grand prix is honest – there is too much of our money at stake. Any fudging of the figures is a fraud on the taxpayers.”
SAP warns the media: don’t fall for the lies and spin this year!

Industry regulator ACMA found the Grand Prix attendances cannot be broadcast as fact, because they are not.

The Grand Prix Corporation told VCAT in 2007: “There was no way we could determine exactly how many people were actually in the venue.”

Directly from the GP’s former media manager
: “There needs to be some serious auditing of attendance figures….As we've asked here before, how can this most technical of sports have been unable to come up with the technology to accurately count crowds?”

With only 32,989 grandstand and corporate seats, mostly empty for the first two days, it is obvious 100,000 or more phantom attendees are “invented” in the annual attendance figure. Will these dubious figures go into the economic impact study?
The television ratings claimed by the Grand Prix are an outrageous deception. Last year the Herald Sun
 checked two independent ratings agencies and revealed “the live audience for Melbourne’s GP is “less than 10% of the global audience long claimed for the race.”

The claimed economic benefit is a smoke and mirrors exercise. The Auditor-General’s peer reviewed cost benefit analysis in 2007 found the event loses money for Victoria. The GP uses a gross economic impact model – this measures the “impact” of an event, so a bushfire, earthquake or car crash can have an economic impact but obviously, they are not a net economic benefit. Don’t fall for the same old spin this year.
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� Carpoint.com.au 5 Mar 10, “How $500m has been lost”


� Herald Sun 3 Apr 10, “Brits turn off our GP”





