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    Who is to be the title sponsor for the 2010 Grand Prix in Albert Park?

   This year’s title sponsor, ING, has pulled out of Formula One, but the replacement for 2010 hasn’t been announced.   

    Peter Logan, Save Albert Park Vice President and media spokesperson has asked another question:

“What kind of company would want to have their name associated with this event?” 

    He points out, 

“This is an event unlike all of Melbourne’s successful major events, because it:
- can’t attract people to a purpose built motor-racing venue and can’t survive without the ambience and location of Albert Park Reserve, a major inner-city public park.

-  is staged under a secret contract with the Formula One Group and its shadowy holding company, Delta Topco, based in a tax haven in the Channel island of Jersey. 

- has made an operational loss every year since 1996 (losses now total over $200 million)

- can’t survive without a massive subsidy from public funds to cover the operational loss. (The subsidy for the 2009 event will be announced soon and is expected to be around $50 million.)

- has been shown by the Victorian Auditor General to be an economic loser for Victoria, not a bonanza.

- does not justify its government subsidy by inducing additional tourism or business opportunities, 

- can’t be staged without suspending a list of laws protecting the environment, and the health and civil rights of the people.

- can’t be staged without trucking in, erecting and then trucking out 40,000 tonnes of temporary race infrastructure, degrading the amenity of the park over a 4-month period, and ejecting sports clubs from their grounds.

-  generated the following damning comment from the City Of Port Phillip in March this year: “In a time of climate crisis, water crisis, peak oil, and the global financial crisis, the holding of the Formula One Australian Grand Prix in Albert Park is an anachronism and an outrage”. 

- has to be supported by other motor sport events, in particular, the V8 Supercars.

- has to be supported by rock band concerts (three concerts are planned for the 2010 event).

- can’t attract enough paying patrons to fill the venue: has to rely on issue of thousands of free tickets and offering free admission of school-age children.

- needs to boost its image by grossly inflating attendance figures and counting every person in the venue (including all event, media and catering staff), and exaggerating its international television audience by a factor of about ten.”
     Peter Logan has asked a further question: “Who would want to be associated with Formula One, when its name is now synonymous with scandal?”

   “The race fixing stunt (dubbed ‘crash-gate’) by the Renault team during the 2008 Singapore Grand Prix has been described as the biggest scandal ever in motor sport, if not in any sport.”

    “Before this story broke recently there was ‘spy-gate’ (the McLaren team stealing Ferrari’s technical secrets), ‘lie-gate’ (Lewis Hamilton exposed as lying about team instructions to allow anther driver to pass), ‘sex-gate’ (FIA president Max Mosley caught on video), and Formula One chief Bernie Ecclestone disgusting everyone by declaring his admiration for Hitler’s management style.”  

   A recent article in the UK newspaper, The Guardian, described F1 as “a sport stripped of its integrity, its old values replaced by a superficial prosperity that can longer conceal a putrescent core”.

   Peter Logan said that he was simply quoting facts and that his question was a very serious one: “What kind of company would want their name associated with such an event?”
Further information: Peter Logan, mobile: 0412 697 074 

