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Has the Grand Prix Corporation duped Qantas?

The Australian Grand Prix Corporation’s 2010 website under ‘Sponsors’ clearly states the Formula One event “provides companies with access to distinct audiences and unprecedented exposure by attracting over 300,000 event goers, including 105,000 patrons on race day… and approximately 80,000 corporate attendees over four days”.
http://www.grandprix.com.au/default.aspx?s=sponsor-overview
Save Albert Park spokesman, Peter Logan, said this statement was misleading and Qantas may have been duped into sponsoring an event that relies on misleading and deceptive claims.
“The Grand Prix Corporation confessed at a 2007 VCAT hearing that they did not know how many do attend the F1GP.
“The Melbourne F1GP is the only major event that does not use a bar-code, turnstile or similar direct system to accurately record attendances.
“With seating for fewer than 10,000 corporates, and most of those boxes almost empty for half the four-day event, the 80,000 corporate attendance claim is clearly absurd. 
“Also, independent ratings agencies have shown the global TV audience to be only about 10% of the figures regularly claimed by the Grand Prix Corporation.
“Qantas and Victorian taxpayers should blow the whistle on the Grand Prix: no more lies!
“As Qantas has had negative publicity in recent years, and falling share price and dividends, perhaps the sponsorship money would be better spent on aircraft safety, which was Qantas’ previous strength. The world has witnessed Toyota’s problems with safety following a diversion of hundreds of millions of dollars into Formula 1.
“How did Qantas get involved with an event that:
 has failed to deliver on its business promises – and is due to cost taxpayers hundreds of millions of dollars from now to the end of the contract in 2015,
 has failed in being open and accountable to its funders, the people of Victoria,
 locks out local sport, including children’s sport, for months on end,
 has had Victorian Premiers spruiking the deception and spin, 
 has been shown by proper cost - benefit analysis to be a loser as a major event?”
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