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Grand Prix spin and deception? You bet!
The 2011 annual report from the Victorian Government’s agency, the Australian Grand Prix Corporation should soon be released.

This report requires careful scrutiny as it will not reveal the true facts. Since the first grand prix event in 1996, successive Victorian Governments have used spin and deception to mislead the public into believing that capital costs and operating losses of the event (now in excess of $400 million) are justified by the economic and ‘branding’ benefits.
A major ploy has been to use economic impact studies to assess the value of the event.

These studies (conducted in 1996, 2000, 2005 and again in 2011) always give a positive result because, unlike a cost benefit analysis, costs are not taken into account. 

The 2011 annual report will propagate, not expose this deception.
The Victorian Auditor-General recommended in 2007 that a cost benefit analysis (CBA) be performed to assess the real value of major events. Instead, in 2011 Tourism Victoria was instructed to commission another economic impact study which, as expected, gave a positive result. A CBA on the 2011 grand prix would have shown the event to be a shockingly bad economic loser for Victoria, far worse than the result found by the Auditor General on the 2005 event.
The Auditor-General found the 2005 event generated no extra tourism and no extra benefits from the ‘branding’ of Melbourne. The 2011 economic impact study (by the financial consultant, Ernst & Young) produced no credible evidence that such benefits exist.

In addition to using misleading economic reports, the Victorian Government has encouraged the use of grossly inflated estimates of the global and local TV audiences and event attendance figures.

Reliable sources indicate that the global TV audience for the Melbourne grand prix is considerably less than 20 million, not the 270, 350 and even 500 million claimed. The actual spectator patronage of the event could be less than a third of the 4-day attendance figures claimed. The claimed corporate attendance of 80,000 over four days is impossible as the corporate facilities have fewer than 9,000 seats.
This event is the runt of the events’ calendar and all government agencies. While essential services struggle for more funding the GP is given free reign and hides behind spin and deception. 

We could have had a World Parks conference in Melbourne in 2014 that would have had an equivalent economic impact as the grand prix, and at a fraction of the cost. Apparently the Baillieu Government didn’t want visitors to see how we misuse our parks.
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