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Revealed: $100 million spent on grand prix to get only $250,000 worth of advertising value!
 
The Auditor-General’s peer reviewed cost benefit analysis
 found the Grand Prix in Albert Park does not deliver a net economic benefit. In denial, Mr Baillieu said the event delivers value to Victoria and Australia. The Baillieu (and Brumby) defence of the multi-million dollar operating losses on the grand prix is to claim the event delivers intangible benefits such as the “branding” of Melbourne.
 
The branding has a value, according to Formula Money, a $500 report for businesses that reveals the advertising value of Formula One, race by race. Their report on this year’s Australian Grand Prix
 shows the advertising value of “Melbourne” is only $250,000. That is all taxpayers get for the hundreds of millions of dollars that have been sunk into the event. In fact, Formula Money shows “Melbourne” was one of the least noticed brands in the world television coverage of the event, coming in at 29th – a very poor return. This supports the Auditor-General’s research that found no evidence the event brings in extra tourists to Melbourne and begs the question: has the government been hiding this information from Victorians?
 
This last myth in the web of spin and deceit justifying the taxpayer funding of a temporary car race in a public park has been destroyed by Formula Money.
 
Other claims that have been found to be false:
The often repeated claim of a global viewing audience of 500 million for our grand prix is totally false. Formula One’s own figures quoted by The Economist
 indicate it is no more than 16 million. Despite this evidence, some media outlets have been quoting the total figure for all grands prix in the world as the viewing audience for Melbourne’s Grand Prix!
 
Also, with only 24,739 grandstand seats, and limited capacity in the outfield, why would any media outlet make such unbelievable statements such as “Crowds of up to 119,000 on race day made it the biggest single event in Australia”? Save Albert Park president, Peter Goad says, “With current grandstand and general viewing capacity, the venue cannot accommodate more than 70,000 spectators, so why did the Herald Sun make this ridiculous claim? The Grand Prix Corporation’s own annual accounts show a 41% drop in ticket sales over the last five years. These facts are readily available but they are never included in the government’s media releases. Journalists have to look them up.” 
 
Directly from the GP’s former media manager
: “There needs to be some serious auditing of attendance figures….As we've asked here before, how can this most technical of sports have been unable to come up with the technology to accurately count crowds?”
 
 SAP president Peter Goad says,
“The Baillieu Government promised to be open and accountable but if the grand prix is any guide, they are misleading and deceptive. The Auditor-General recommended an annual cost - benefit analysis of the grand prix. Instead, Mr Baillieu has commissioned an economic ‘impact’ assessment. This measures the ‘impact’ of an event, so a bushfire, earthquake or car crash can have an economic impact but obviously, they are not a net economic benefit. This report will aim to deceive, just like the other claims.”
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