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New study confirms no real grand prix benefit for our dollars 
 
Costing more than $300 million, is the grand prix our biggest loser?
 
1.        No Hotel/Motel occupancy boost 
 
In November 2010 Save Albert Park commissioned an RMIT student to survey hotels/motels across Melbourne’s CBD. This sample survey confirmed the evidence on hotel booking websites showing plenty of vacancies in our best hotels on grand prix weekend and confirmed by The Age today - grand prix Saturday.
We also respect the Victorian Auditor-General, whose independent report in 2007 found no evidence that extra tourists come to Melbourne because a grand prix is held here.
Of Melbourne’s major events the Australian Formula One Grand Prix was voted least popular by Victorian hotels and motels.
 
On the popularity scale the Australian Tennis Open ranked top, followed equally by the Spring Racing Carnival and the AFL Grand Final with the F1GP a distant last. 
A quality check of a hotel located 15 minutes from the CBD confirmed this with the tennis ranked first and the F1GP last.
 
2.         No extra flights 
 
Save Albert Park has written evidence from the airline industry that “there doesn’t seem to be any increase in the number of passengers travelling…when the grand prix is on, compared to…when the grand prix was not held here.”
There has been no reporting of additional flights into and out of Melbourne carrying "thousands" of GP tourists.
 
3.        No boost for local traders 
 
An overwhelming majority of local businesses surveyed in 1996, 1998 and 2005 either suffered a decrease in trade or experienced no change during the grand prix period.
 
The GP Corporation, the Premier, the Minister, the VMEC and PR hirelings continue to use smoke and mirrors to mislead or deceive Victorian taxpayers into thinking the grand prix is like our successful major events. The evidence is clear that this event is not one of the "jewels" in our major events calendar, as the boosters like to claim. Is it our biggest loser?
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