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It’s time the media did some serious homework
The Save Albert Park group believes it’s time the Melbourne media took a responsible, questioning approach to the promotional information about the Grand Prix in Albert Park being distributed by the Victorian Government and its agencies.
The group’s Acting Convenor, Peter Goad, said:
 “During the ten years of the event, there have been only limited attempts to challenge the claims made. Usually the ‘official’ information is quoted verbatim, and presented to the public as fact, rather than qualified by a statement such as 
‘….  The Australian Grand Prix Corporation claims that ……, or according to the AGPC……’  .

“Highly dubious statements are made particularly about
· attendances at the event
· economic benefit
· world-wide television audiences
· number of out-of-state visitors attracted by the event.
“There is overwhelming evidence suggesting misrepresentation of the facts, even deliberate deception at high levels of government.
“This is a matter involving breaches of the ethical standards which are supposed to govern the operation of media outlets and the journalists who write for them. 
“During the eleven years of its campaign, Save Albert Park has endeavoured to counter the fictions by bringing the facts to the attention of the Melbourne media.  It’s time the media took a long hard look at how and why the taxpayer funded Grand Prix in Albert Park is being promoted in the way it is.
“ The article by Richard Baker, ‘Who’s really winning from this race?’ published in ‘The Age newspaper on February 26, 2005, is a significant step in the direction we believe the media should be going.”   
Save Albert Park will be following up this statement with a series of media releases dealing with each major area of concern.     
For further information please contact Peter Goad 9699 7932    
