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Major events:  What can we expect from the Auditor    General’s report?

   On Wednesday May 23 2007,The Victorian Auditor General will present to parliament a report on the economic evaluation of a group of major events, including the 2005 Formula 1 Grand Prix staged in Albert Park

   Save Albert Park President, Peter Goad said today:   “Of all Victoria’s regular events, the Grand Prix loses the most public money, it is the most disruptive to the community, and it is the most environmentally damaging.

    This event has made an operating loss every year since the first race in 1996. In 2005 it lost $13.6m, in 2006 $21.3m, and in 2007 the loss is estimated to be $30-40m. In 2010, if the race is still with us, the loss will be at least $50m. The losses keep rising dramatically, mainly because the race licence fee charged by Formula 1 is now compounding at 15% a year. In 2005 the licence fee was about $25m, in 2007 it was $28m and in 2010 it will be over $42m.

   Other reasons for the escalating losses are the increasing costs of setting up the temporary race infrastructure, falling attendances and loss of sponsors, and compensation to Formula 1 for the national ban on tobacco advertising. If future races were to be held at the race at night under lights, as now demanded by Formula 1 chief, Bernie Ecclestone, costs to Victorians would increase drastically.  

   We can expect the Auditor General to report that the 2005 Formula 1 Grand Prix resulted in a net loss to the state economy, and that there was no evidence of benefits from intangible effects such as the international branding of Melbourne, supposed to accrue from worldwide TV broadcasts of the race.

   Grand Prix chairman, Mr Ron Walker, and Major Events Company chairman Sir Rod Eddington claim that this international ‘branding’ justifies the mounting operating losses.  However, branding of a city or state is not a useful end in itself, and unless there is real evidence of a benefit, nothing has been achieved. 

   In fact it is more likely that the event is damaging ‘brand Victoria’. The climate crisis and the need to reduce greenhouse gas emissions are widely recognized and many people overseas would have good reason to conclude that a community which stages a Formula 1 motor race on a temporary circuit in a public park (transporting 40,000 tonnes of race infra structure in the process) and would seriously consider staging the race under lights, brands itself as gullible, profligate and environmentally insensitive. 

   The best outcome from the Auditor General’s report would be for the Victorian State Government to acknowledge that staging of the Formula 1 Grand Prix in Albert Park cannot be justified financially, and is environmentally and socially irresponsible. The next step would be for the State Government to negotiate its way out of its contract with the Formula One organization as a matter of urgency.”

Contact: Peter Goad, via SAP Office, or tel. 9699 7932, mob. 0419 105 624    

