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It’s time the media checked out Grand Prix attendance figures
    Save Albert Park (SAP) has the evidence to show that the State Government and its agency, the Australian Grand Prix Corporation (AGPC), grossly exaggerate Formula One Grand Prix attendance figures. 
  SAP’s Attendance Count Coordinator, Colin Smith said: 
     “Over seven years, Save Albert Park’s gate count has shown that the AGPC has consistently overstated attendances by 45%.  
    “SAP’s manual gate count records and methodology have always been open to audit, whereas the AGPC has refused SAP’s FOI requests for details as to how its figures are calculated.  
   “There is no evidence (since the disappearance of electronic counters in 2002) that the AGPC does any count at all. It appears that huge numbers of free tickets are issued, and the AGPC then assumes that these are used to the full.
    “ The AGPC routinely claims that 80,000 corporate guests at each event. This is an absurd claim. It is generally well known that up to 20,000 corporate tickets are sold. This would theoretically permit 80,000 corporate attendances. However, we learn from the NIEIR economic impact report of the 2000 race (p.18), that the average attendance by corporate guests is two days, which indicates a maximum of 40,000 corporate guests.  In fact we can establish from further analysis of the NIEIR data that the number is no more than 27,000.”       
     Also, attendances over four days are often quoted as if they are the same as ‘patronage’ (the number of individual patrons who attend the event).  The AGPC claimed 359,803 attendances over four days in 2000, but the NIEIR report puts the patronage that year at 158,448.  SAP gate counts each year of about 250,000 attendances indicate a patronage of only around 100,000. 
     And since the number of visitors to Victoria is calculated as a proportion of the number of patrons, an inflated estimate of patronage leads to an inflated estimate of economic benefit. 
    Save Albert Park warns that the media should not quote figures as fact when they know, or could reasonably be expected to know, that the figures are of dubious value.  SAP has provided evidence, year by year, which throws grave doubts on the AGPC’s attendance claims.  To repeat claims without qualification is in breach of the relevant media code, and seriously erodes the credibility of news reporting generally.
For details of attendance figures SAP’s gate count methodology and calculation of the number of corporate guests, see SAP website:  www.save-albert-park.org.au 
For further information: Colin Smith, 9593 8473,  0419 151 250.
 
 
 
