	Overview: Traders Survey, Impact of 2005 F1 Grand Prix in City of Port Phillip.
	
	

	Business Precinct
	Decrease in trade
	No Change
	Increase in trade
	Number of Businesses Surveyed

	Clarendon St precinct, restricted parking area, South of Dorcas St
	56
	33
	11
	100

	Clarendon St precinct, unrestricted parking area, North of Dorcas St
	59
	15
	12
	86

	Bridport St/Victoria Avenue Albert Park
	57
	36
	14
	107

	Armstrong St Middle Park
	10
	3
	11
	24

	Fitzroy St, St Kilda
	26
	24
	46
	96

	Total number of businesses
	208
	111
	94
	413

	Percentage
	50%
	27%
	23%
	100%

	
	
	
	
	

	Note: A sample survey of 30 stall holders from the South Melbourne Market in 2005 revealed a down turn of trade of 83%, no change of 7% and an increase in trade of 10%. This was comparable with an extensive survey of 137 stall holders in 1998.


SAVE ALBERT PARK SURVEY OF TRADERS – IMPACT OF 2005 AUSTRALIAN GRAND PRIX ON TRADING – 

The object of this exercise was to establish the impact of the 2005 F1 Grand Prix upon traders within the restricted access and parking area around Albert Park, and to gain some basis for assessing the impact on traders beyond that area. We asked each trader whether business was up, down or the same and got responses from 327 of 353 traders in the four main shopping strips within the restricted area. The results were as follows:




     UP

    SAME

 DOWN  
TOTAL
Fitzroy St

 46 [48%]
  24 [25%]
  
26 [27%]
   96* 
Armstrong St
             11 [48%]
    3 [25%]
  
10 [27%]
   24 
Albert Park
             14 [13%]
  36 [34%]
             57 [53%]             107 
Clarendon St
             11 [11%]
  33 [33%]
             56 [56%]             100 
TOTAL
           82 [25%]
  96 [29%]
           149 [45%]
  327

The comparative success of Fitzroy St reflected its strength in the winning categories. However, the St Kilda Festival does much more for Fitzroy St – benefiting more traders without the disruption of the Grand Prix. Similarly, the Gay Pride March is far more beneficial than the Grand Prix. We also got responses from 184 traders outside of the restricted area – 86 of them from Clarendon St just north of the boundary of restriction (Dorcas St):



           UP

   SAME
       DOWN
             TOTAL



          12 [14%]
             15 [17%]
      59 [69%]                     86 
We then divided the traders in the restricted parking area into nine categories, and ranked the categories on a “league table”.  Those below the line are losing more than they are winning:




   UP

   SAME
            DOWN
             TOTAL

1. Pubs etc                   15 [71%]             2 [10%]
                          4 [19%]
             21 (6%)

2. Tourism
              5 [46%]
4 [36%]
                          2 [18%]
             11 (3%)

3. Fast Food                 14 [39%]          12 [33%]                         10 [28%]              36(11%)

4.  Eateries
            26 [28%]           27[28%]                         41 [44%] 
             94 (29%)

5. Necessities              14 [15%]           29 [32%]                         48 [53%]             91 (28%)

6. Luxury
             5 [15%]           10 [30%]                         18 [55%] 
             33 (10%)

7. Specialties                2 [13%]            6 [40%]
                         7 [47%]
             15 (5%)

8. Housewares              1 [8%]             3 [25%]                           8 [67%] 
             12 (4%)

9.  Cultural
             0
            3 [21%]                          11 [79%]             14 (4%)

TOTAL  
           82 [25%]
          96 [29%]                        149 [45%]
             327 (100%)
Further afield, large samples of Bay St, Port Melbourne and Lygon St, Carlton – plus a number of restaurants and motels in the CBD were done. While Bay St was comparatively unaffected, the others – being strong in the winning categories – were all up:



           UP
                SAME
     DOWN
             TOTAL

BAY ST
                      6 [13%]
             29 [65%]
    10 [22%]                      45 [100%]

LYGON ST
       16 [42%]
             19 [50%]
      3 [8%]     
              38 [100%]

REST'RANTS            2 [25%]
               6 [75%]
      0

                8 [100%]

MOTELS
        7 [100%]
               0

      0

                7 [100%]

These four totals should not be aggregated as a representation of the affected area outside the Grand Prix shadow. They are not only a small sample, but also an unrepresentative one. Too much weight is given to Lygon St, motels and eateries – all areas in which the Grand Prix has a positive or relatively positive impact.

Conclusion: The claims of economic benefit that we have heard repeatedly from government have no substance. Hundreds of millions of dollars for a Grand Prix, with an annual set up and pull down cost of $25 million and the annual degradation of Albert Park are not justified by evidence from the businesses affected.       Colin Smith.

